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Henkel CEO Kasper Rorsted warned, though, that the economic environment remained challenging and
currency headwinds were expected to continue to weigh on earnings.

FRANKFURT — German consumer goods makers Henkel and Beiersdorf reported soaring
sales for their skin and hair products in Russia on Thursday, as consumers there kept their
taste for prestige labels amid an economic crisis.

Henkel, maker of Schwarzkopf shampoo, and Nivea cream maker Beiersdorf had to raise
prices in the first quarter to limit the impact of a declining Russian ruble. Nevertheless,
Henkel's said Russia sales rose by a double-digit percentage in the three months to end-
March, while Beiersdorf said its growth rates were above 20 percent.

"For months we have been expecting that it would get difficult in Russia, but in fact we are
doing better than ever," Beiersdorf Chief Executive Stefan Heidenreich said in a conference
call.
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Russia expects a steep recession this year, caused by low international oil prices and Western
sanctions over the Ukraine conflict. But Russians are still spending on consumer products.

"Russians are prestige buyers," said Beiersdorf finance chief Ulrich Schmidt. "They might shy
away from buying a new luxury car right now but they are still willing to buy an anti-aging
cream for 10 euros or a deodorant for 3 euros."

Russia accounts for around 4 percent of Beiersdorf's group sales and about 6 percent
of Henkel's.

Henkel CEO Kasper Rorsted warned, though, that the economic environment remained
challenging and currency headwinds were expected to continue to weigh on earnings.

In the first quarter the euro was, on average, around 33 percent stronger than the ruble year-
on-year.

Henkel, which is also known for its Persil detergent and Pril dishwashing liquid, increased
group sales almost 13 percent to 4.43 billion euros ($5 billion), beating analysts' estimates
thanks to a strong U.S. dollar and recent acquisitions.

Its earnings before interest and tax (EBIT) rose 6.5 percent to 648 million euros.

At Beiersdorf, which is just over 50 percent-owned by Germany's billionaire Herz family,
EBIT rose 8.5 percent to 255 million euros, beating estimates, on sales of 1.71 billion euros.
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