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Kopmiopatus: office party

A while back, when Moscow was plunged into pre-holiday madness, some of my dog-walking
companions appeared red-eyed and miserable for the morning run in the park. Their one-
word explanation for their hangovers: KopropaTus! It wasn’t hard to figure out that this
word meant “office party,” especially when the sufferers regaled us with stories of the spread
(lavish), the booze (abundant) and their co-workers’ behavior (deliciously scandalous).
Almost made me want to join the corporate world again.

As far as I can tell, RopnopaTuB (or KOpnopaTUBYMK) is a newish addition to the Russian
language, a slangy version of kopnopaTuBHas BeduepuHKa (office/business party). Runet is
filled with thousands of companies advertising their ability to organize the absolute best
office parties, complete with Begytiuii (master of ceremonies) or Tamazia (toastmaster).
True, they tend to overpromise. One company maintains that their office parties “rmoBsiraroT
KOPIIOPAaTUBHBIN yX, CHUMAIOT CTPeCChl ¥ HaNpsi>KeHUe, HOCSAT IIPOCBETUTETbCKYI0
(bYHKIIMIO, TPU 3TOM ITOBBIIIASI MHTEUIEKTYAIbHBIN YPOBEHb COTPYAHUKOB” (raise
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company morale, relieve stress and tension, and are enlightening, while at the same time
raising the intellectual level of the staff). Right. That certainly describes the office parties I’ve
attended.

In some contexts, the adjective KoprmopaTuBHbIM (corporate) from the noun koprioparus
(corporation) can simply mean “relating to the business.” For example, you may read about
KOpIIOpaTHBHasi COIlMaIbHAsA 0TBETCTBEHHOCTH (corporate social responsibility) or
KOPHIOPaTUBHBIN UMUK (corporate identity). But, like English, in Russian KopriopaTuBHBIN
can refer to any group connected by professional or other ties, not just a commercial
enterprise. For example: B Poccuu [leiicTBOBaIM IIPaBUjIa, KOTOPbIe 00eperaau
KOPIIOpaTHUBHBIE MHTEPeChI CyIeOHOro coo01IecTBa U AeTanu Cyaei MIPaKTUUeCKU
HeJOCTYIIHBIMU JIJISI OTBETCTBEHHOCTH Nepe[ rpaskgaHaMu. (In Russia there were rules that
protected the corporate interests of the judicial community and virtually stripped judges of
their responsibility before citizens.) Of course, Russia being Russia, sometimes it’s hard to
distinguish “commercial” from “group” interests: lenyTaThbl IPUHNMAIOT 3aKOHHI,
KOTOpBIe OTBEYAIOT UX KOPIIOPAaTUBHBIM MHTepecaM. (Parliamentarians pass laws that serve
their corporate interests.)

Another commercial entity, dpupma (firm, company), has an adjectival form — pupmeHHbIN
— with a range of meanings. Sometimes it’s straightforward: dupmenHbItt can mean
“having to do with the company,” as in ¢pupmeHnnbI 61aHK (letterhead), GrpmeHHBINM 3HAK
(trademark), or that Moscow PR obsession — dupMeHHBIU cTUIb (corporate identity,
branding). Sometimes English demands a bit of specification: MsI pazganu Hamum
TAaKCUCTaM cIlerfuaabHble prpMeHHBIe RenlKU. (We gave our taxi drivers special caps with
the company logo on them.) But beware of false firm friends: ¢upmeHHBIV Mara3us — a
store that only sells one company’s products — is not a company store. That’s a shop for
employees inside a factory or business.

dupMeHHBIH can also mean “what the manufacturer is famous for.” So dpupmenHoe 61070 is
arestaurant’s specialty of the house. Somewhat confusingly, in a private home, pupmenHoe
6mrozo is not a store-bought, brand-name treat, but the hostess’ homemade specialty. This
can also be called “trademark.”

Then, companies being companies, the notion of “trademark” can morph into the notion of
“the best.” dupmeHHBIN Moe3]] is a premium-class train — a very good venue for your next
KOPIIOPAaTHUBYMUK.
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