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Our readers

The Moscow Times audience consists mainly of foreigners residing in the capital temporarily or permanently 
and English-speaking Russians readers.

The Moscow Times Readership*

Russians  
63%

Foreigners  
37%

gender

Male
47%

Female
53%

Age

Female /45+
7.9%

Female /35-44
3.6%

Female /25-34
15.4%

Female /20-24
11.8%

Female /16-19
14.2%

Male /16-19
6.4%

Male /20-24
5.9%

Male /25-34
11.2%

Male /35-44
9.4% Male /45+

14.1%

Source: 
*TMT,

TNS Russia, NRS-Moscow (16+)  
(September 2010 — February 2011)
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Social Status

Specialists
25.0%

White-collar 
workers
11.7%

Housewives
3.6%

Students
20.1%

Blue-collar
workers

7.7%

Others
13.9%

Top Managers
(co-owners)

18.0%

Leisure

Theaters

Cinemas

Restaurants, clubs

Sport clubs

Beauty salons

Discos (16-30)

Not any place 
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39.6%

70.8%

81.9%

46.3%

58.5%

35%

4.9%

Income

C 
49.8%B

31.7%

C+ 
10.7%

n/a
1.6%

A
6.1%

Source: TNS Russia, NRS-Moscow (16+)  
(September 2010 — February 2011)

С 	 – �can buy expensive things but not everything
С+	– �well to do, unlimited in expenditures
n/a	– �n/a
А	 – �can buy food but not clothes
B	 – �can buy food and clothes but not expensive 

things

The Moscow Times readers are top managers and professionals with income higher than average.


